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Abstract 
In the article there is considered a problem of the investment attractiveness of the culture sphere in the case of the Republic of 
Tatarstan, is analyzed public opinion on the situation in the sphere of culture as the effectiveness indicator of investments. 
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INTRODUCTION 
 
Spiritual sphere of life occupies a prominent place in the social well-being of the population, in their quality of 
living. Through cultural consumption there is formed the content side of the human person, is happening their value 
filling. Developing spiritually, a man becomes a full-fledged person, amenable to certain moral standards and 
regulations. That is why in our country great attention is paid to the formation of spiritual values, especially among 
the younger generation. Russia has a huge cultural potential, based on the broad layers of the spiritual heritage. In 
this wealth Tatarstan multinational culture takes a prominent place, largely determining intercultural, interfaith 
tolerance in society. The year 2014 was declared as the year of culture in the republic, and the city of Kazan – as the 
cultural capital of the Turkic world. The authority of the republic draws great importance to the cultural development 
of the multi-ethnic population of the region, creating equal conditions for the cultural development of all nations and 
peoples, the residents of towns and villages. In the development of this sector there are sent significant investments, 
but in spite of this, there are remarkable problems in the field of cultural consumption in the republic.  
 
MATERIALS AND METHODS 
  
The main methods of the research on the effectiveness of investments in culture were the methods of analysis for 
absolute and relative values in statistical indicators, the method of finding the average values of statistical indicators 
and the method of questionnaire. The aim of the study was to investigate the effectiveness of investment in culture 
through a comparative analysis of the results of public opinion research on public satisfaction with the quality of 
services in the culture sphere and the statistical data on investments in these areas. We conducted a questionnaire 
survey of the population from 2009 to 2014 in all administrative entities of the Republic of Tatarstan (n - 2186 at 
each stage of the study) (Nagimova A. M., 2011; Safiullin M.R. and others, 2013). During the entire period of 
observation, there were interviewed 8744 people. The sample set is formed by multi-area quota sample. The error for 
representativeness of the sample was 5%. The survey was carried out by means of formal interviews. We analyzed 
statistical yearbooks for 4years in the Republic of Tatarstan.  
 
RESULTS AND DISCUSSION  
Spiritual goods that are consumed in the cultural sphere have a certain feature – the so-called intangible benefits 
that means the goods, devoided of economic character. However, consumption of cultural goods requires certain 
holdings, because without investments in this area there is not possible reproduction of spiritual values.  
Let us analyze the main statistical indicators of the expenditures to the economy in the Republic of Tatarstan for 
2011-2014. As could be seen in Table 1, the overall dynamics of the expenditures for a given period has the abrupt 
increase. This means that the region is developing non-steadily, but with varied success. The decrease was observed 
in 2013, due to the Universiade and significant costs in organizing of outstanding events (complex information-
analytical report "Socio-economic situation of the Republic of Tatarstan" January-December 2011- 2014).  
 
 
 
© 2015 The Authors. Published by Elsevier B.V. This is an open access article under the CC BY-NC-ND license 
(http://creativecommons.org/licenses/by-nc-nd/4.0/).
Selection and/or peer-review under responsibility of the Organizing Committee of ICOAE 2015.
466   A.M. Nagimova et al. /  Procedia Economics and Finance  24 ( 2015 )  464 – 469 
 
Table 1 
 
Expenditures on culture, cinema and the media in the Republic of Tatarstan 
(the source of the consolidated budget of the Republic of Tatarstan) 
 
 
 January-October 2011 January-October 2012 January-October 2013 January-October 2014 
 million. 
 rubles 
 
  
 as a 
percent
age of 
total 
million. 
 rubles 
 
  
 as a 
percent
age of 
total 
million. 
 rubles 
 
  
 as a 
percentage 
of 
total 
million. 
 rubles 
 
  
 as a 
percentage 
of 
total 
The costs for the whole 
period 
154268,6  100  161529,7  100  152785,6  100  178883,1  100  
Expenditure on culture, 
film and media 
4821,8  3,1  6208,1 3,8  7754,5  5,1  7224,2  4,0  
 
 
Let us refer to the expenditures on culture, filming and mass media means. As a percentage of all expenditures in 
the Republic of Tatarstan in 2011 and 2012 for this sector, there were spent about 3.1% -3.8% of the funds. In 2013-
2014, the share of expenditures has increased and amounted to about 4% -5.1% of all costs.  
The average value of the growth rate for expenditures in the economy during the studied period was 5.46% (Table 
3.). The region is developing with an average level of growth.  
Let us consider the dynamics of expenditures in culture, filming and mass media means. The expenditures in 
culture, filming and mass media means showed the reduce for the growth rate in the year 2014 onto 6.84% (Table 3). 
In 2012-2013, there is observed an increase in the growth rate of investment at 28.75% and 24.91%, respectively 
(Table 3). The greatest growth is observed in 2012 - 28.75%. The year 2014 in the Republic of Tatarstan was 
declared as the year of culture, so in prior periods there were spent the expenditures on the development for material 
and technical base in the culture sphere. The average growth rate of spending in culture, filming and the mass media 
means was 15.61% (Table. 3); that is above the average growth rate in the economy almost in three times (Table 3).  
 
Table 2  
The growth rate of expenditures in the economy and culture in the Republic of Tatarstan  
 
 2012/2011  2013/2012  2014/2013  
The costs for the whole period  104.71  94.59  117.08  
The costs on culture, filming and mass media means 128.75  124.91  93.16  
 
Table 3  
The growth rates of expenditures in the economy and culture, and the average growth rate of expenditures in the 
Republic of Tatarstan  
 
 2012/2011  2013/2012  2014/2013  Average  
growth rate 
The costs for the whole period  4.71  -5.41  17.08  5.46  
The costs on culture, filming and mass media means 28.75  24.91  -6.84  15.61  
 
How does the population estimate the contribution of the government in the sphere of culture in the republic, 
what is the level of satisfaction with the services provided in the sphere of culture? To identify the target audience, 
competent in their value judgments on the situation in the sphere of culture in the Republic of Tatarstan, we asked 
the respondents a question: "Do you attend cultural institutions?". As can be seen from the results of the survey, 
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about half of the respondents visited cultural institutions - 55.6% (in 2009 - 50.3%, in 2010 - 56.6%, in 2013 - 
63.2%). A slight increase in their attendance of cultural institutions observed in 2013, could be explained due to a 
large number of activities, including cultural nature carried out within the World Youth Universiade (Figure 1).  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 1. Distribution of the respondents’ answers to the question: "Do you attend cultural institutions?" (in percentage)  
 
Of those attending cultural institutions vast majority of the respondents (70.2%) expressed satisfaction with the 
quality of services provided in the sphere of culture. In 2013, for holding cultural activities there were extremely 
stringent requirements and to their substantive content, and the organization level of cultural activities, and staff 
composition of the organizers and the performers of these events. This fact was certainly reflected in public 
satisfaction with quality of services - 83.7% (Figure 2).  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 2.Distribution of the respondents’ answers to the question: "Are you satisfied with the quality of services in the sphere 
of culture?" (in percentage) 
 
Despite the high level of satisfaction with the quality of services in the cultural sphere, the respondents identified 
a number of problems in this area. Therefore, the main problem existing in the cultural consumption of the 
population in the republic is the problem of the lack for a tour by famous artists or music and theater groups - 55.4%. 
If we consider the distribution of responses in the ratio of "city - village", that 78.3% of the villagers are concerned 
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about this issue, and among the urban residents this share is only 21.7%. This suggests that, for well-known artists 
and creative groups a villager is insolvent category of spectators, as the level of income for rural residents remains 
quite low.  
In the recent years, the republic draws great importance to the construction and repair of cultural institutions.  
Despite this, the problem of poor performance in these institutions remains actual throughout the observed periods 
(45.2%). Distribution of the answers based on "the village - city," also suggests that for people living in rural 
settlements, this problem is much more actual - 68.9% (proportion of urban residents - 32.1%). Consequently, 
building only the capital construction of cultural facilities cannot resolve the problem of satisfied consumption in the 
culture sphere.  
The next problem is also largely a "rural" - a lack of qualified specialists in the culture sphere - 37.2% (the share 
of the village residents in the selected group is 82.1%, the urban residents - 17.9%).  
Over the last years, cultural institutions are aimed at expanding the range of services offered to the population, 
including cinemas, renewing creative meetings with famous actors, directors, showing free screenings in the various 
festivals, etc. Nevertheless, the population expresses dissatisfaction with the activities of cinemas - 24.5%, while the 
share of urban population in this group is 76.3%, rural residents - 23.7%.  
In the Soviet past, the cultural institutions were the places of creativity performance for ordinary citizens, actively 
functioning of various kinds groups for amateur creativity. Commercialization of the culture sphere is increasingly 
replacing this activity from the scope of creative interests in these institutions, which is reflected in the growing 
discontent of the population by the lack of opportunities for creativity - 22.3%. It should be noted that this problem 
is equally significant for the village residents (45.6%) and for citizens (44.4%).  
13.2% of the respondents expressed dissatisfaction with the fact that the cultural institutions do not attach 
importance to children's creativity on a free basis - most clubs and children's creative teams are working on a 
commercial basis. Moreover, it does not give them the opportunity to participate in for children from low-income 
families. The problem is also equally relevant to the village residents - 56.8% and citizens - 43.2%.  
Despite the computerization and Internet expansion of the social life for a large proportion of citizens, libraries 
remain an important institution for gaining free access to fiction. Thus, 12.0% of the respondents expressed 
dissatisfaction with the poor performance of the libraries (the problem is exclusively "rural" - 89.2% of them 
residents in rural settlements).  The main problems here are called insufficient update of the funds, their removal, 
and unavailability of books from contemporary authors, etc. (Figure3).  
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Figure 3 Distribution of the respondents’ answers to the question: "What is the reason of your dissatisfaction with the services 
in the sphere of culture" (in percentage) 
 
 
CONCLUSION 
Summing up, we could conclude that, despite extensive investment in culture, especially in the recent years, there 
is continued and even tends to grow a number of problems in the cultural consumption of the population in the 
region having some territorial features. Thus, for the residents of the village there is an actual problem associated 
with the inability to get acquainted with the works of famous artists and creative groups, due to their low income and 
the insolvency of the rural population. In addition there is evident the dissatisfaction with the quality of services 
provided to rural cultural institutions, often due to a lack of qualified specialists in this sphere and the poor 
performance of rural libraries. Urban residents have expressed dissatisfaction with the performance quality in 
cinemas. Equally important for the citizens and the residents of rural settlements is the problem of the organization 
for amateur art groups, involvement in the work of the various clubs for children from low-income families on free 
of charge basis.  
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